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Mission

The Communications Office (CO), serving as the external
communications channel, is committed to elevating the visibility and
enhancing the reputation of The Education University of Hong Kong
(EdUHK) at local, regional and global levels. Through strategic and
impactful communications initiatives, we actively engage stakeholders
and the public to strengthen the University’s brand and advance its
core priorities. Our major responsibilities include:

e Brand promotion e Publications
* Media relations * Event coordination
e Digital communications ¢ Engagement

Collaborating closely with senior management, faculties and the
EdUHK community, we provide professional advice and support to
ensure all communications align with the University’s vision, mission
and values.

oo b 1

BRREEASHRAEORBERE  BREBTERGE— MU
BIEBETaBEHENE REBAANESSHERNBRED -
BHAFEREHREEERY REBATENNOMERS - I
HET T = mARBIIES] -

Brand Promotion

Serving as the University’s brand guardian, CO oversees the
development of its brand strategy and promotes a cohesive visual
presence, with the aim of facilitating seamless communications
and distinguishing EdUHK in the competitive landscape of higher
education. We create communications and publicity materials, plan
impactful brand-building campaigns, and establish and continue to
administer comprehensive brand identity guidelines.
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Media Relations

Effective media engagement is essential for elevating EQUHK’s profile
and branding, showcasing its achievements in teaching, academics
and research, as well as the remarkable accomplishments of its faculty,
students and alumni. CO actively builds strategic media relationships for
the University, engaging not only with local outlets but also strengthening
connections with the Chinese Mainland and international platforms.
By developing nuanced communications strategies and ensuring
consistent messaging, we aim to amplify the University’s key institutional
developments to reach a broader audience.
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Digital Communications 0 e
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CO manages the University’s main website, the Portal
intranet and official accounts of multiple social media

platforms. Through these diverse digital channels, we .
deliver key university updates in timely and engaging '.E ’ E
formats including visuals, and audio and video X

content. This approach ensures agile and boundary- E

transcending dissemination of messages in line with
contemporary audience preferences, thereby keeping i gjes &% iy = &
stakeholders and the public consistently informed. Please visit our platforms
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Publications

CO plays a vital role in gathering, organising, compiling and crafting insightful
content that highlights EdUHK’s initiatives, achievements and values. Acting as
a central bridge, we disseminate information, refine experiences and summarise
institutional progress to engage the university community, stakeholders, competent
authorities and the general public. The narrative of EQUHK is shaped and shared
through various publications including:

e the Annual Report
* biannual magazine EQUHK Futures
 internal online newsletter (CONNECT
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Event Coordination

CO plans and organises a diverse range of university-wide events and
initiatives. In addition to nurturing connections with the community,
these events aim to enhance engagement among staff, students,
alumni and external stakeholders, fostering a sense of belonging and
collaboration across the EQUHK community.
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Engagement

CO is dedicated to fostering internal collaboration and external
strategic partnerships, with the aim of enhancing institutional synergy
and strengthening EdUHK’s national and international presence. We
align our efforts with the University’s goals, focusing on expanding
outreach in the Chinese Mainland and beyond. By cultivating
collaborations with government bodies, universities and various
institutions, we advance joint initiatives that enhance EdUHK’s leading
position in education at local, regional and global levels.
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Communications Office, The Education University of Hong Kong

Room 13, G/F, Cho Kwai Chee Foundation Building (A-G/F-13)

10 Lo Ping Road, Tai Po, New Territories, Hong Kong

co@eduhk.hk
(852) 2948 6050
(852) 2948 6046

https://co.eduhk.hk
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